Like the look of this poster? Thats my
Jjob. I'm like the cameraman in a movie,
working behind the scenes to make
everything look just right — color;

PLANNING FOR THE FUTURE? [

Picture yourself in Graphic Communications, the industry ?;la"".fwt wot o1 os

that touches every person every day with words and images. s o ; g o ;‘1 ?2

It's a team industry where art, technology, and business 13 14 15 16 17 18 19
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skills combine to create the information world we live in. 27 28 29 30 3

And it’s a growing industry, on the lookout for new talent, February

with great paying jobs for people with all types of skills. {0

images, type. Someone else might make
up the design, but I'm the one who
makes the design work.

— Chris Mongillo, Graphic Designer
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looked right. That'’s
quality control —
everything one
hundred percent
perfect every time.

— Oscar Urrego,
Press Operator
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project because its our job to know &) <0

what the customer wants. We control

the whole process, from prepress to

. . . . inni. Make Your Mark..
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Find Out More about Gareers in Graphic Communications

Visit the GraphicCommGCentral web site at http://teched.vt.edu/gcc.

@ Detailed information on specific jobs and job search options @ Virtual plant tours @ Links to schools with graphic communications programs and scholarship information
@® Links to local industry organizations and printers nationwide with job and salary information @ And morel!

Join an industry of more than 1.3 million people at more than 80,000 companies, generating more than $200 billion each year. S——




